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IMPORT — EXPORT

Source: EUMOFA, based on Eurostat-COMEXT data
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AQUACULTURE

Aquaculture activity in Luxembourg is limited, mainly consisting of trout farming. A freshwater pearl mussel farm
also exists to restock rivers.

DISTRIBUTION

Consumer preferences on purchasing channels (source: Eurobarometer, 2018):
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CONSUMPTION

In 2017, apparent consumption was estimated at 33,7 kg per capita, a 7,2% decrease compared with 2016. The
most consumed species were salmon and cod (source: EUMOFA).

The country is characterized by a high percentage of regular fish consumers, namely those who eat fishery and
aquaculture products at least once a month (77% on average in the country, compared with 72% on average at
EU level). In each age group, this percentage is higher than the EU average. Preferences of consumers in
Luxembourg are for fresh products (source: EUMOFA, “EU consumer habits regarding fishery and aquaculture
products”, 2017).

33,7 kg
per capita
(2017, source: EUMOFA)

Purchasing factors (sources: up chart: EUMOFA, 2017; down chart: Eurobarometer, 2018)
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THE COUNTRY IN EUMOFA

LANDINGS

AQUACULTURE

Supply chain stage not present (landlocked country) No data available

FIRST SALES WHOLESALE

Supply chain stage not present (landlocked country) No data available

IMPORT - EXPORT | PROCESSING |

Volumes and values are collected from Eurostat —
COMEXT. Data concern trade flows of all fisheries and
aquaculture products as recorded by national customs.

They are available on a monthly and yearly basis and No data available

accessible through simple and advanced tables, as well
as through the bulk download facility.

CONSUMPTION

No data available



